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transcended the time and place of their 
creation and are now woven into the fabric 
of our national culture. Stax songs have 
been covered and sampled by a variety of 
artists, from the Blues Brothers to h ip-hop 
and rap groups. They can be heard in 
television commercials, Hol lywood feature 
films, and of course on the radio. 
Stax is today the most reissued inde­
pendent label in the world, proving itself 
more popular than ever before. When Stax 
went bankrupt, its music publishing rights 
weren't valuable enough to save it. Those 
same rights today have been valued in 
excess of $200 mi l l ion. 
M y recent trip to California to gather rough cuts of songs for the museum also had another 
purpose: It coincided with the first public 
screening of eight of the museum films with 
which I've been involved. The fi lmmaker 
had requested that I introduce him to an 
expected audience of about 200 to 300 of 
his friends and colleagues, and I was happy 
to do so. The night of the screening was 
rainy and cold, and a whipping wind helped 
make conditions pretty inhospitable. 
When I arrived, an hour early, at the 
cavernous bar where the screenings were 
to be shown, I found a line of about a dozen 
people waiting outside. The small turnout 
figured, I thought, given the weather. 
After reviewing my planned remarks 
with the fi lmmaker, I went back outside to 
look for two friends from Memphis. Neither 
the rain nor the wind had let up. But there 
in front of me was a l ine of h undreds of 
people, many without umbrellas, waiting 
to attend the screening. Of the 500 that 
we were able to accommodate that night, 
at least that many were turned away. 
This event confirmed what I had come 
to suspect. Although we were more than 
a thousand mi les from Memphis, a throng 
of people was willing to brave the elements 
to enjoy an evening of films about the largely 
unheralded Stax Records. The mood was 
festive and lighthearted, and it bore a distinct 
and unmistakable insider's air. 
These people knew about Stax. And 
they knew something else, too: Stax was 
about to get its due. 
Hold on. It's comin' .  
THIS POSTER TRUMPETED THE GROUNDBREAKING 
FOR THE STAX MUSEUM IN 2001. 
